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' A decision of the Cabinet Meeting held on 2026-09-28

16.

Cabinet Paper No0.26/1947/807/035, a Memorandum dated
2026-09-17 by the Minister of Foreign Affairs, Foreign Employment
and Tourism on "Sponsorship for MTV Channel (Private) Limited,
to host the 63" Asian Broadcasting Union (ABU) General
Assembly and Associated Meetings, Music Festival and Excursion
in Sri Lanka" - the above Memorandum was considered along with
the observations of the Minister of Finance, Planning and Economic
Development. After discussion, it was decided to grant approval to
pursue action as recommended from (3.1.1) to (3.1.5) in
sub-paragraph 3.1 in paragraph 3.0 of the Memorandum, subject to
giving due consideration to the matters stated in the final paragraph of
the said observations and taking action accordingly.

It was also decided to treat this decision as confirmed and to authorize
the Secretary to the Cabinet of Ministers to convey the same to the
relevant authorities for necessary action accordingly.

Action by: My/Foreign Affairs, Foreign Employment and
Tourism - above observations annexed.
Chairman, Sri Lanka Tourism Promotion Bureau -
copy of Memorandum and above observations annexed.

Copied to: Secretary to the President - copy of Memorandum and
above observations annexed.
Attorney General - copy of Memorandum and above
observations annexed.
Secretary to the Prime Minister - copy of Memorandum
and above observations annexed.
My/Finance, Planning and Economic Development
My/Health and Mass Media - copy of Memorandum and
above observations annexed.
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Cabinet Memorandum

Confidential
Cabinet Memorandum No.: T/2026/14-

Sponsorship for MTV (PVT) Ltd , to host the 63" Asian Broadcasting Union (ABU)
General assembly and Associated meetings , Music Festival and Excursion in Sri
Lanka.

1.0 Background

1.1 The Asian Broadcasting Union (ABU) is one of the largest professional broadcasting
organizations in the Asia-Pacific region, bringing together broadcasters and media
organizations to facilitate cooperation, knowledge exchange, professional development and
collaboration across the international broadcasting community. The ABU comprises 225
members from 66 countries, covering eight geographical regions: the Pacific, South-East
Asia, North Asia, South Asia, Central Asia, the Middle East, North Africa, and North
America.

1.2 The ABU was established in 1964 as a non-profit, non-governmental, non-political and
professional association with the mandate of supporting and promoting the development of
broadcasting across the region. The ABU represents and promotes the collective interests of
television and radio broadcasters, as well as key stakeholders in the broadcasting and media
industry. It also facilitates regional and international cooperation, knowledge exchange and
professional collaboration among its members, thereby contributing to the advancement of
the broadcasting sector.

1.3 The 63rd Asian Broadcasting Union (ABU) General Assembly and Associated Meetings,
together with the ABU Music Festival and Excursion Programme, is proposed to be hosted
in Sri Lanka by MTV (Pvt) Ltd from 30 October to 3 November 2026 (Annex I).

1.4 The proposed event will bring together senior officials and leading representatives of some
of the world's most reputed international print, electronic and social media channels on a
common platform. This presents a significant opportunity to enhance Sri Lanka's global
visibility by showcasing its renowned hospitality, warmth, natural beauty, cultural heritage
and unique tourism experiences to an international audience. Furthermore, the event will
contribute to positioning Sri Lanka not merely as a tourist destination, but as an iconic
global tourism brand, offering diverse, authentic and memorable experiences to modermn
travellers seeking adventure, discovery and meaningfil engagement.

1.5 The Board of Management of the Sri Lanka Tourism Promotion Bureau (SLTPB) has
granted approval (Annex II & I1I) for hosting the Asian Broadcasting Union (ABU) General
Assembly, associated meetings, Music Festival and Excursion in Sri Lanka, at a total cost
of Rs. 104,603,876.00, as detailed in the financial budget submitted by the MTV Channel
(Private) Limited (Annex V).



2.0 Justification
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The participation of senior representatives and media professionals from a 66 countries
would create an opportunity to promote Sri Lanka as an attractive destination for leisure
tourism, business events, conferences and international meetings. The involvement of
leading broadcasters and media organizations would further enhance the potential for
international exposure of Sri Lanka as a tourism destination.

Hosting a major international professional gathering of this nature would demonstrate Sri
Lanka's capacity to accommodate large-scale international conferences, meetings, cultural
events and associated programmes.The event would therefore contribute to strengthening
Sri Lanka's positioning as a competitive destination for international MICE events.

The proposed ABU Music Festival would provide an opportunity to showcase Sri Lanka's
music, performing arts and cultural heritage to an international audience.The participation
of international broadcasters and media professionals would also provide opportunities for
greater visibility of Sri Lanka's creative and cultural industries.

The proposed excursion programme would enable international participants to experience
Sri Lanka's cultural, natural and tourism attractions firsthand. Such experiences can
generate positive word-of-mouth publicity and potentially encourage repeat visits and
extended leisure stays by participants, as well as future visits by their respective networks
and audiences.

The event is expected to generate direct and indirect economic benefits through expenditure
on accommodation, transportation, food and beverage, event management, entertainment,
excursions and other tourism-related services.It would also provide business opportunities
for tourism service providers, event organizers, transport operators, hotels and other
stakeholders in the tourism and hospitality sector.

Hosting a high-profile international event associated with a major regional broadcasting
organization would enhance Sri Lanka's international profile and demonstrate the country's
ability to successfully host significant international events. It would also strengthen Sri
Lanka's engagement with international media and broadcasting networks, which could
support future promotional and destination-marketing opportunities.

The Asia Pacific Broadcasting Union has informed that, the MTV channel Private Limited
was selected and approved by the administrative council in 2024 to host this high level
event, recognising its capacity to support and deliver and international gathering of this
scale and importance (Annex V).

The event would create valuable opportunities for global media exposure and destination
promotion, enabling Sri Lanka to showcase its diverse tourism attractions, cultural heritage,
hospitality, MICE facilities, and emerging tourism products to a wide international
audience. Furthermore, the participation of international broadcasters and media
professionals could facilitate the development of future media partnerships, promotional
content, and destination-focused programmes, thereby contributing to increased
international visibility and awareness of Sri Lanka as a tourism destination.The estimated
cumulative promotional and media value generated through this partnership is
approximately LKR 250 million representing an exceptional return on investment for the
Sri Lanka Tourism Promotion Bureau (Annex VI).



3.0 Recommendations

3.1  Considering the above, I recommend proceeding with the following proposals:

3.1.1 To grant apprbval to provide a sponsorship for MTV Channel (Private) Limited, to
host the 63™ Asian Broadcasting Union (ABU) General Assembly and Associated
meetings, ABU Music Festival and Excursion Programme in Sri Lanka.

3.1.2 To enter into a Memorandum of Understanding (MOU) between MTV Channel
(Private) Limited and the Sri Lanka Tourism Promotion Bureau (SLTPB), setting out
the agreed terms and conditions governing the anticipated return on investment,
together with the respective comitments, responsibilities and obligations of the
parties.

3.1.3 To grant approval for the Sri Lanka Tourism Promotion Bureau (SLTPB) to allocate a
sum of LKR 104,603,876.00 to MTV Channel (Pvt) Ltd for hosting the Asian
Broadcasting Union (ABU) General Assembly in Sri Lanka..

3.1.4 To make the first payment of 60%, amounting to LKR 62,762,326.00 inclusive of
VAT, on or before 30 September 2026.

3.1.5 To make the final balance payment of 40%, amounting to LKR 41,841,550.00
inclusive of VAT, on or before 17 November 2026, subject to the submission of an
official letter of acknowledgment from the Asian Broadcasting Union (ABU)
confirming the successful completion of the event, together with a detailed
completion report from the Reviewing Committee of the Sri Lanka Tourism
Promotion Bureau (SLTPB) confirming that the agreed activities and deliverables
have been satisfactorily completed.

4.0 Approval

4.1  The approval of the Cabinet of Ministers is sought to proceed with the proposals outlined
from 3.1.1 to 3.1.5 above:

— M&‘“‘*—::

Vijitha Herath (M.P),
Minister of Foreign Affairs, Foreign Employment and Tourism

On §7 day of September 2026
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LOGO AND THE DESCRIPTION
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The ABU General Assembly Sri Lanka 2026 logo invites you to spend a few moments contemplating the
unity seen among four symbols of Sri Lanka’s civilisation.

The central feature is a UNESCO World Heritage Site, the Lion Rock, Sigiriya, remembered in ancient lore
as the Great King Ravana’s abode and symbolising the vision and bold ingenuity required to turn
imagination into reality.

Surrounding Sigiriya is the Sakwala Chakraya, the mysterious 'Stargate, seen in Sri Lanka’s ancient
capital of Anuradhapura, reimagined here as a window to the future, contrasting what was with what can
be.

Embracing the central motif is the Ves Thattuwa, the iconic headdress of the Kandyan dancer,
representing the energy of a living culture. The Ves Thattuwa is adorned only once mastery has been
achieved, reminding us of the importance of the pursuit of excellence.

Finally, holding this civilisational theme are two forms of waves. One represents Sri Lanka’s philosophy
of sustainability; its hydraulic heritage, or the Sri Lankan “wewa,” perhaps the world’s only man-made
system built thousands of years ago that continues to serve communities to this day. The other wave
represents the magnificence of the Sea of Sri Lanka; the waters that make Sri Lanka an island, gave her
protection, and brought the world to her shores for millennia.

Together, these elements create a mark of unity, excellence and imagination; a symbol of Sri Lanka’s
enduring heritage and its commitment to shaping a shared future through media, culture and connection.



TABLE OF CONTENTS

PART 1
FOREWORD
EXECUTIVE SUMMARY
CHAPTER 1: INTRODUCTION
CHAPTER 2: THE ASIA-PACIFIC BROADCASTING UNION (ABU)

CHAPTER 3: THE 63RD ASIA-PACIFIC BROADCASTING UNION GENERAL
ASSEMBLY & ASSOCIATED MEETINGS

CHAPTER 4: WITY SRI LANKA?

PART IT

CHAPTER 5 - TOURISM KPIS SET OUT BY THE SLTPB

PART III

FINANCIAL PROPOSAL



FOREWORD
Building Sri Lanka's Global Profile Through International Media

The hosting of the 63rd Asia-Pacific Broadcasting Union (ABU) General Assembly and
Associated Meetings represents one of the most significant international media events ever to
be hosted by Sri Lanka.

For five days, Sri Lanka will become the meeting place of the world's leading public service
broadcasters, commercial media organisations, digital innovators, policymakers, technology
companies and international media executives representing the Asia-Pacific region—the largest
broadcasting community in the world.

More than a professional gathering, the General Assembly presents a unique national
opportunity to showcase Sri Lanka's transformation as a peaceful, resilient and globally
connected destination capable of hosting world-class international events.

The event provides an unprecedented platform to strengthen Sri Lanka's international
reputation, generate global media exposure, stimulate tourism, promote conference tourism
(MICE), create new business partnerships and position the country as an emerging regional hub
for media, innovation and international dialogue.

Hosted by MTV Channel (Private) Limited, in partnership with the Asia-Pacific Broadcasting
Union, the event is expected to attract senior decision-makers from leading international
broadcasting organisations, including public broadcasters, private media companies, digital
platforms, technology providers and global industry partners representing more than 60
countries.

Unlike conventional conferences, the ABU General Assembly creates an enduring international
legacy through extensive international news coverage, broadcast productions, digital media
engagement and long-term institutional partnerships that continue well beyond the duration of
the event itself.

This proposal seeks the strategic partnership of the Sri Lanka Tourism Promotion Bureau to
leverage this exceptional opportunity to position Sri Lanka as a preferred global destination for
tourism, investment, international conferences and cultural exchange.

The proposed partnership represents a strategic national investment that will deliver
measurable economic returns, substantial international media exposure and long-term
destination branding benefits aligned with the Government of Sri Lanka's tourism development
objectives.



EXECUTIVE SUMMARY

A National Opportunity

The 63rd Asia-Pacific Broadcasting Union General Assembly and Associated Meetings,
scheduled to be held from 30 October to 3 November 2026 at Cinnamon Life at City of
Dreams, Colombo, marks one of the most prestigious international conferences ever hosted by
Sri Lanka.

The Asia-Pacific Broadcasting Union (ABU), established in 1964, is the world's largest
broadcasting association, representing more than 220 media organisations across over 60
countries throughout Asia, the Pacific, the Middle East and beyond. The annual General
Assembly serves as the Union's highest decision-making forum, bringing together chief
execulive officers, directors-general, editors-in-chief, media policymakers, regulators,
technology providers and international partners to discuss the future of broadcasting,
journalism, digital transformation and media innovation.

Hosting this event presents Sri Lanka with a unigue opportunity to project itself to influerrtial
global audiences through the very organisations responsible for informing billions of people
worldwide. Unlike conventional tourism campaigns, the General Assembly creates authentic
engagement with senior media leaders who have the capacity to shape international narratives,
produce travel and current affairs content, and influence future perceptions of Sri Lanka as a
tourism and investment destination.

The event is expected to generate significant economic benefits through international delegate
expenditure, hotel occupancy, transportation, hospitality, tourism activities and associated
conference services. More importantly, it offers exceptional long-term value through
international media exposure, destination branding and strengthened relationships with the
world's leading broadcasters.

Recognising these strategic opportunities, MTV Channel (Private) Limited seeks to establish a
partnership with the Sri Lanka Tourism Promotion Bureau to maximise the tourism and
destination marketing outcomes arising from the event. The proposed partnership will integrate
Sri Lanka Tourism branding throughout the conference, facilitate curated destination
experiences for international delegates, support international broadcast promotion and develop
enduring media relationships that extend beyond the conference itself.

This proposal demonstrates how Government investment in the event represents not merely
sponsorship of a conference, but a strategic investment in Sri Lanka's tourism industry,
international reputation and long-term economic development.

’



Chapter 1. Introduction

Positioning Sri Lanka on the Global Stage

The global meetings, incentives, conferences and exhibitions (MICE) industry has emerged as
one of the fastest-growing sectors of international tourism, generating substantial economic
activity while enhancing the international profile of host nations. Countries increasingly
compete to host prestigious international conferences, recognising their ability to attract high-
value visitors, stimulate local economies and reinforce national branding.

Against this backdrop, Sri Lanka has secured the opportunity to host the 63rd Asia-Pacific
Broadcasting Union General Assembly and Associated Meetings—a milestone that reflects
growing international confidence in the country's capability to organise major global events.

Hosted by MTV Channel (Private) Limited under the Maharaja Media Network, the General
Assembly will welcome an influential gathering of global media leaders, broadcasters,
regulators, policymakers, technology companies and content creators. Their presence in Sri
Lanka provides an unparalleled opportunity to showcase the nation's tourism assg:[s,
hospitality, cultural heritage, investment potential and conference infrastructure.

Beyond the immediate economic benefits, the event aligns closely with Sri Lanka's national
tourism strategy by positioning the country as a premier destination for international
conferences and reinforcing its reputation as a safe, accessible and world-class destination for
global events.

The strategic partnership proposed through this document seeks to ensure that the tourism,
economic and diplomatic benefits generated by the General Assembly are fully realised for the
people of Sri Lanka.



CHAPTER 2
The Asia-Pacific Broadcasting Union (ABU)

The World's Largest Broadcasting Union and Why It Matters to Sri Lanka

\"
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2.1 Introduction

The Asia-Pacific Broadcasting Union (ABU) is the world's largest professional association of
broadcasters, representing the collective voice of public service and commercial media
organisations throughout Asia and the Pacific.

Established in 1964, the Union has evolved into one of the most influential international media
organisations, bringing together broadcasters, digital media organisations, regulators,
technology companies and industry leaders from across one of the world's most dynamic and
diverse regions.

Today, the ABU represents a broadcasting community that reaches billions of viewers and
listeners daily through television, radio, digital platforms and emerging technologies.

The Union serves as the principal forum through which broadcasters collaborate on journalism,
technology, sports rights, disaster communicatiohs, digital transformation, artificial
intelligence, media development, content exchange and professional capacity building.




Its annual General Assembly is recognised as the most important gathering of broadcasting
leaders within the Asia-Pacific region.

For Sri Lanka, hosting this event represents recognition by the international broadcasting
community of the country's capability to organise an event of global significance.

225 MEMBERS i Covering eight regions: the Pacific, Asia (South-East, North, South,

IN 66 COUNTRIES ; Central), Middle East, Europe, North Africa, and North America.
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Caption : The Asia-Pacific Broadcasting Union connects broadcasters serving one of the largest and most
diverse audiences in the world.

2.2 The Mission of the ABU

The Asia-Pacific Broadcasting Union exists to strengthen cooperation among broadcasters and
media organisations throughout the region while promoting excellence in journalism,
broadcasting, technology, education and public service media.

Its mission extends beyond broadcasting.
The Union promotes:
e Freedom of information

« Responsible journalism



+ Innovation

+ International cooperation

e Disaster communication

» Educational broadcasting

e Cultural preservation

+ Technological advancement
« Digital transformation

o Professional development

* Media ethics

e Public trust

In an era characterised by misinformation, artificial intelligence, cyber threats and rapidly
evolving audience expectations, the role of the ABU has become increasingly important in
helping broadcasters navigate unprecedented technological and societal change.

2.3 Global Influence

The Asia-Pacific region contains some of the world's largest economies, fastest-growing media
markets and most technologically advanced broadcasters.

Collectively, ABU members represent countries that account for approximately two-thirds of the
global population.

These broadcasters influence public opinion, national development, democratic participation,
education and cultural exchange on an extraordinary scale.

The General Assembly therefore serves not only as a professional conference but also as an
important platform for international dialogue between governments, regulators, media
organisations and technology companies.

Decisions taken during the Assembly influence regional broadcasting policies, collaborative
projects, technological standards and professional development programmes across dozens of
countries.

For host nations, the Assembly provides unparalleled visibility among senior media decision-
makers capable of shaping international narratives and strengthening bilateral cooperation.

:



2.4 Membership

The ABU's membership comprises some of the world's most respected broadcasting
organisations.

Members include:

e National Public Broadcasters

+ Commercial Television Networks

e Radio Broadcasters

e Digital Media Organisations

s Satellite Broadcasters

s International News Organisations
. Media Regulators

¢ Technology Providers

¢ Educational Broadcasters

¢ Research Institutions

» Associate Members

Collectively, these organisations represent decades of broadcasting excellence and
technological innovation.

2.5 More Than a Conference

The General Assembly is far more than an annual meeting.

It serves as the principal clecision:ma1<ing forum of the Asia-Pacific Broadcasting Union.
The programme includes:

¢ General Assembly

s Administrative Council

o Committee Meetings

¢ News Group

¢ Sports Group

¢ Radio Working Group

e Television Programme Committee
¢ [Engineering Committee

o Legal and Copyright Discussions
o Artificial Intelligence Forums

s Media Technology Exhibitions :
* Youth Media Sessions

e Training Workshops



» Content Marketplace

e Networking Events

e Cultural Performances
e Bilateral Meetings

Each meeting contributes to shaping the future of broadcasting throughout the region.

2.6 Why Countries Compete to Host the ABU General Assembly
Hosting the ABU General Assembly is regarded as a significant international honour.
Host broadcasters are selected only after demonstration:

* Professional capability

e Broadcast infrastructure

e Conference facilities

¢ Government support

s Security arrangements o
e Accommodation capacity

¢ International connectivity

e Organisational experience

e THosting capability

e TFinancial readiness

Selection therefore reflects confidence not only in the host broadcaster but also in the host
country.

For SriLanka, selection represents international recognition of the country's growing capability
to organise complex international events that meet world-class standards.



2.7 Previous Host Cities

Over the past six decades, the General Assembly has been hosted by many of the Asia-Pacific
region's leading cities.

Hosting the event has enabled these destinations to showcase their culture, infrastructure,
hospitality and tourism offerings to influential international audiences.

Examples include: Ulanbataar, Mongolia 2025, Istanbul, Tirkiye 2024, Seoul, Korea 2023.
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2.8 Why Hosting Matters to Sri Lanka

For Sri Lanka, hosting the General Assembly extends far beyond the successful delivery of an
international conference.

It provides a unique opportunity to position the country as:

e A premier tourism destination.

¢ Aleading conference destination.
e A trusted investment location.

s A technologically capable nation.

e A center for media innovation.



¢ A hub for regional dialogue.
s A destination for cultural exchange.
* A gateway to the Indian Ocean.

The Assembly will introduce hundreds of influential media leaders to Sri Lanka, many of whom
possess the ability to shape public perceptions through news reporting, documentaries, travel
programmes and digital media content.

Their experiences during the conference will contribute significantly to Sri Lanka's
international reputation and long-term destination branding.

2.9 Strategic Relevance to Government

The Government of Sri Lanka has consistently prioritized tourism, international investment
and export-oriented economic growth as key pillars of national development.

Hosting the ABU General Assembly aligns directly with these national priorities by:
» Increasing high-value international visitor arrivals.
e Strengthening Sri Lanka's MICE tourism portfolio.
+ Enhancing international media visibility.
¢ Promoting the country's tourism offerings.
e Creating opportunities for business networking and investment.
« Strengthening bilateral relationships through media diplomacy.
« Demonstrating Sri Lanka's capability to host world-class international events.

Consequently, Government support for the General Assembly represents an investment in Sri
Lanka's broader economic and diplomatic objectives rather than support for a single
conference.



CHAPTER 3

The 63rd Asia-Pacific Broadcasting Union General Assembly & Associated Meetings

A Once-in-a-Generation Opportunity for Sri Lanka

3.1 Introduction

From 30 October to 3 November 2026, Sri Lanka will welcome the international broadcasting
community for the 63rd Asia-Pacific Broadcasting Union (ABU) General Assembly and
Associated Meetings, one of the most significant gatherings of media professionals in the Asia-
Pacific region.

Hosted by MTV Channel (Private) Limited in partnership with the Asia-Pacific Broadcasting
Union, the event will bring together chief executive officers, directors-general, editors-in-chief,
policymalkers, regulators, engineers, technology providers, journalists, content creators and
industry innovators from across the region.

For five days, Colombo will become the regional centre for discussions on the future of media,
journalism, artificial intelligence, digital transformation, public trust, broadcasting technology,
content innovation and international cooperation. '



More importantly, Sri Lanka will have the opportunity to presentitself to influential international
decision-makers whose organisations collectively shape the information consumed by billions
of people worldwide.

3.2 The Theme
Media for Peace and Humanity: Truth, Trust and Transformation

The theme of the 63rd General Assembly reflects the evolving role of media in an increasingly
interconnected and complex world.

Atatime when societies face unprecedented challenges, including misinformation, geopolitical
tensions, rapid technological disruption, artificial intelligence, climate change and declining
public trust—the media has a critical responsihility to provide accurate information, encourage
informed public discourse and strengthen democratic resilience.

The theme recognises that broadcasters today are not merely distributors of information but key
contributors to peacebuilding, social cohesion, cultural understanding and sustainable
development.

For Sri Lanka, hosting discussions around these issues reinforces the country's commitment to
dialogue, reconciliation, democratic values and international cooperation.

3.3 Programme Highlights

The General Assembly comprises a comprehensive programme designed to address the
strategic, technological and operational priorities of broadcasters across the Asia-Pacific
region. ’

Over the course of five days, delegates will participate in:
o The 63rd General Assembly
» Administrative Council Meetings
. Technicél Committee Sessions
¢+ News Group Meetings
s Sports Group Meetings
¢ Radio Working Group Sessions
o Television Programme Committee Meetings
+» [Engineering Forums ,

o Artificial Intelligence and Emerging Technology Discussions



« Content Exchange Sessions

« Bilateral Meetings

+ Industry Networking Events

¢ Cultural Programmes

« Official Opening and Closing Ceremonies
« Technical Exhibitions

+ Destination Experience Programme

These meetings create opportunities for collaboration, policy dialogue, business development
and knowledge exchange among some of the world's most influential media organisations.
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3.4 Who Will Attend?

The General Assembly attracts an exceptionally high-value audience comprising senior
decision-makers from across the global media ecosystem.

Expected participants include:
+ Chief Executive Officers ‘

e Directors-General



» Editors-in-Chief

» Managing Directors

e Government Regulators

+ Ministers and Senior Government Oﬂicials‘
e DBroadcast Engineers

» Technology Executives

« Artificial Intelligence Specialists
+ Content Producers

» Sports Broadcasting Executives
+ News Directors

» Digital Media Leaders

Unlike many conferences where attendance is largely operational, the ABU General AssembBly
altracts organisational leaders who shape policy, investment decisions and international
partnerships.

Their presence creates valuable opportunities for Sri Lanka to strengthen diplomatic
engagement, tourism promotion and future international collaborations.

3.5 Why Colombo?

Colombo offers a compelling combination of strategic location, world-class hospitality, modern
conference infrastructure, and rich cultural heritage, positioning it as one of South Asia's most
attractive destinations for international meetings and events. As Sri Lanka's commercial capital
and principal gateway to the Indian Ocean, Colombo provides delegates with seamless access
to business, government, culture, and leisure within a compact and highly accessible urban
environment.

Its excellent connectivity through Bandaranaike International Airport, supported by an
expanding network of international airlines, enables convenient travel from major cities across
Asia, the Middle East, Europe, and beyond. Coupled with an increasing inventory of luxury
hotels, internationally accredited convention facilities, advanced telecommunications
infrastructure, and efficient transport networks, Colombo offers the essential ingredients
required to successfully host events of global significance.

The selection of Cinnamon Life at City of Dreams as the official venue further elevates the
international profile of the 63rd ABU General Assembly. As Sri Lanka's premier integrated resort
and convention destination, Cinnamon Life combines state-of-the-art conference facilities,



luxury accommodation, world-class dining, entertainment, retail, and wellness experiences
within a single integrated precinct. This unique offering provides delegates with a seamless
conference experience while showcasing the country's capacity to host international events to
the highest global standards.

Beyond the conference venue, Colombo serves as the ideal gateway to Sri Lanka's diverse
tourism offerings. Within a short travel distance, delegates can experience UNESCO World
Heritage Sites, pristine beaches, wildlife reserves, tea country, cultural landmarks, and
authentic local experiences. This accessibility enhances the attractiveness of Colombo as a
MICE destination by allowing international visitors to combine business with leisure,
encouraging extended stays and increasing tourism expenditure across multiple regions of the
country.

Hosting the ABU General Assembly in Colombo also provides an opportunity to demonstrate Sri
Lanka's readiness to compete for future international conferences, conventions, and
exhibitions. The successful delivery of an event of this scale will reinforce confidence among
international associations, corporate event organisers, and global institutions, strengthening Sri
Lanka's reputation as a reliable, safe, and world-class destination for Meetings, Incentives,
Conferences and Exhibitions (MICE).

Ultimately, the selection of Colombo reflects not only the city's exceptional infrastructure and
hospitality but also Sri Lanka's broader ambition to position itself as a leading regional hub for
international dialogue, business events, tourism, and investment. The ABU General Assembly
will serve as a flagship demonstration of the country's capability to host prestigious global
gatherings while creating lasting economic, tourism, and diplomatic benefits for the nation.




3.6 Beyond the Conference

While the formal programme spans five days, the broader impact of the General Assembly
extends well beyond conference sessions.

Delegates will have opportunities to experience Sri Lanka's:
e Cultural Heritage
e Hospitality
» Culinary Traditions
« Natural Landscapes
«  Wildlife
. Beaches
s  Wellness Tourism
e Arts and Crafts
¢ Tea Country

e Historical Sites

These experiences will shape personal perceptions of Sri Lanka and provide authentic material
for future travel features, docuwmentaries, social media content and broadcast productions. The
conference therefore functions as a powerful platform for destination marketing through
firsthand experience.
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3.7 National Strategic Importance

Hosting the 63rd ABU General Assembly contributes directly to several national priorities.
These include: |

Tourism Development

Enhancing Sri Lanka's profile as a destination for high-value international visitors and MICE
tourism.

Economic Growth

Generating expenditure across accommodation, transport, hospitality, retail and tourism
services.

International Visibility

Positioning Sri Lanka before leading global media organisations with the capacity to influence
international audiences. "

Investment Promotion

Creating opportunities for business engagement, technology parinerships and future
investment.

Public Diplomacy

Strengthening relationships with governments, public broadcasters and international
institutions. ’

Nation Branding

Projecting Sri Lanka as a modern, peaceful and globally connected nation.

3.8 A Legacy Beyond 2026

The success of the General Assembly will not be measured solely by the quality of the
conference itself.

Its enduring legacy will be reflected in:
+ Increased international awareness of Sri Lanka.
+ Strengthened institutional partnerships.

¢ Expanded tourism promotion opportunities.



« Enhanced MICE reputation.

« Creater collaboration between Sri Lankan and international broadcasters.
« Capacity building within the local media industry.

o Long-term destination branding.

« New opportunities for international investment and cooperation.

The event therefore represents a catalyst for sustained international engagement rather than a
standalone conference.



CHAPTER 4
Why Sri Lanka?

Positioning the Nation as Asia’'s Emerging Hub for Global Media, Tourism and
International Dialogue

4.1 A Nation at the Crossroads of the Indian Ocean

For over two millennia, Sri Lanka has occupied one of the world's most strategically significant
locations.

Situated at the centre of the Indian Ocean, the country has historically served as a meeting point
for trade, culture, religion and diplomacy between East and West.

Today, this same strategic location places Sri Lanka within easy reach of Asia's fastest-growing
economies and enables convenient connectivity between South Asia, Southeast Asia, the Middle
East and the wider Asia-Pacific region.

As international organisations increasingly seek destinations that combine accessibility,
stability, hospitality and world-class conference infrastructure, Sri Lanka presents a compelling
proposition for hosting international meetings of global significance.

The selection of Sri Lanka as host of the 63rd Asia-Pacific Broadcasting Union General
Assembly and Associated Meetings reflects growing international confidence in the country's
ability to convene world-class events while providing delegates with an authentic and
memorable destination experience.
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4.2 Sri Lanka's Growing Reputation as a MICE Destination

Over the past decade, Sri Lanka has steadily strengthened its position as a destination for
Meetings, Incentives, Conferences and Exhibitions (MICE).

Significant investment in hospitality infrastructure, integrated resorts, luxury accommodation,
transportation and conference facilities has enabled the country to compete for increasingly
prestigious international events.

The opening of Cinnamon Life at City of Dreams, together with Colombo's expanding portfolio
of international hotels and convention venues, represents a transformational milestone in Sri
Lanka's conference tourism sector.

These developments provide organisers with access to internationally benchmarked facilities
capable of accommodating large-scale conferences, exhibitions and diplomatic events.

Hosting the ABU General Assembly provides an opportunity to demonstrate these capabilities
to influential international organisations that regularly rotate conferences among member
countries.

The successful delivery of the event is expected to strengthen Sri Lanka's reputation as a
preferred destination for future regional and global conferences.
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4.3 Why Government Support Matters

Hosting an international event of this scale delivers benefits that extend far beyond the
organising institution.

The primary beneficiaries include:

* The tourism industry.

s Hotels.

¢ Restaurants.

» Transport providers.

e Small and medium enterprises.
e Creative industries.

e Tourism attractions.

‘e Local communities.

¢ Government agencies.

e Future conference organisers.
¢ The national economy.

*.

Accordingly, Government investment in the General Assembly should be viewed as a strategic
investment in Sri Lanka's international competitiveness rather than support for a single event.

By partnering with MTV Channel (Private) Limited and the Asia-Pacific Broadcasting Union, the
Government has the opportunity to leverage an internationally recognised platform to
accelerate tourism promotion, strengthen destination branding and enhance Sri Lanka's
standing within the global community.



Chapter 5 - Tourism KPIs set out by the SLTPB

Hosting the 63rd Asian Broadcasting Union (ABU) General Assembly and Associated meetings
in Sri Lanka.

This important occasion will be organized by the ABU, while MTV Channel (Pvt) Ltd, has been
selected as the main host for the event. Mentioning about the ABU, it has 225 members in 66
countries covering eight regions: Pacific, Asia (South East, North, South, Central) Middle East,
North Africa and North America. The union was established in 1964 as a Non - for - Profit, non
—Government, Non ~ Political, Professional Association with mandate to assist the development
of Broadcasting in the region. ABU promotes the collective interests of television and radio
broadcasters as well as key Industry players and facilitate regional and international media
Cooperation. Over nearly six decades, the ABU has grown to encompass around 224 member
organizations across 66 countries.

Headquartered in Kuala Lampur, Malaysia, the Union serves as a Hub for cooperation among its
diverse members, providing a platform for them to share knowledge, exchange content , and
represent their interests with a unified voice. The General Assembly scheduled to be held in Sri
Lanka will include Committee meetings, the General Assembly ,a music festival concluding with
an excursion.

An estimated number of delegates between 300-350 representing the top management of High
Profile Media Networks such as the BBC, NHK and the Australian Broadcasting Corporation are
expected to participate at this momentous occasion.

KPIs of the Event:

» Promoting Sri Lanka as a top travel destination for travelers who wish to seek variety and
adventure.

« Having the opportunity of promoting Sri Lanka through Top Media channels, Newspaper
agencies and social media channels across the world.

« Encouraging more Tourist arrivals and travelers to add Sri Lanka as a must visit destination
in their Bucket List.

» Also promoting Sri Lanka which has the capability of holding MICE events of any capacity.

« Highlighting the importance of the destination by showing the tourists iconic tourist
attractions Benefits for Sri Lanka Tourism:

« Making connections with top media officials from the respective Media channels and
coordinating with them in the long run.

» Arranging Media FAM Tours in Sri Lanka, visit iconic tourist attractions, and enabling them to
showcase Sri Lanka as a top travel destination across the world.



* Giving them a glimpse of Sri Lankas’ uniqueness and easy accessibility, various travel
opportunities, the Local cuisine and Handicrafts, to be shown across the world.

» Get the respective media channels to broadcast or telecast Sri Lanka in their travel series or
programs.

» Arrange MICE events and also have an opportunity to meet Industrial counterparts.

« Encouraging more tourists to visit Sri Lanka and highlighting it as a top travel destination.
» Highlighting Sri Lanka Tourisms Promotional efforts in promoting the destination.

+ Getting the best Media publicity across the world for Sri Lanka through these channels.

* Giving a positive impression about Sri Lanka to the participants.

» Since the last day of the General Assembly and the Song Festival is going to be telecast
worldwide, telecasting a Sri Lanka Tourism video will give the privilege and recognition for the
destination to be promoted worldwide.

What SLTPB requires from MTV Channel (Private) Limited from this event:

* Getting to display Sri Lanka Tourism Videos and Logos, throughout the General Assembly,
Music festival and Committee meetings.

» Display Sri Lanka Tourism Logo in all flyers and Banners throughout the event (including the
Song festival.)

* Getling the Media delegates to experience Sri Lankas iconic tourist attractions through the
excursion

» Highlighting Sri Lankas hospitality, authentic cuisine Tradition and culture throughout this

occasion.

« Since the last day of the General Assembly and the music festival is going to be telecast
worldwide, telécasting a Sri Lanka Tourism video will give the privilege and recognition for the
destination to be promoted worldwide. Thus, it is required to display a Sri Lanka Tourism
video as well.

* Also, Sri Lanka Tourism recommends to add the tentative budget of Rs. 104,603,876 or to
give the exact total cost of the whole event. '



Annee 1

i, Board Paper No :
2. Agenda itein No :
3. Wieeting ")?wtﬁ :
4. Name of the Propesal: Sponsorship for M1V (FV 1)_,Lu t0 host 63 Asian Broadcasting

Union (ARU) General Assembly and associated meetings, Music festival and excursion in
5ri Lanka.

8. Executive Summary of the Proposal:

Sei Lanka has been given the privileged to host the 639 ABU General Assembly from 30" October
to 3% Navember 2026, bringing down top officials from the worlds most reputed International
Print , Electronic and Social Media Channels into one platform , which will take Sri Lankas name
to the entire world, displaying its hospitality, warmth and uniqueness, ¢ and highlighting Sri Lanka
not only as a country, but also as an Iconic Brand which would be the ideal travel destination for
the modern traveler, who seeks adventure and experience. This important osccasion will be
organized by the ABU, while MTV £ “hannel (Pvi) L’to, \as been selected as the main host for the
event.

Mentioning about the ABU. it has 225 members in 66 countries covering eight regions: Pacific,
Asia (South East, Nlorth, South,Central) Middle East, North Africa and North America. The unicn
was established in 1964 as a Non -- for — Profi, Non - Government, Non — Political, and
Professional Association with mandate to assist the development of Broadeasting in the region.
ARU promotes the collective mterescs of television and radio broadcasters as well as key Industry
plavers and facilitate regional and inte ernational media Co —operation.

Over nearly six decades, the ABU has grown to encompass & around 224 merber o"onnwa’rions
across 66 countries. Headquartered in Kuala Lampur, Malaysia, the Union serves as a ub ior
cooperation among its diverse mernbers, pi soviding a platform for thern to share |
exchange coutent, and represent their interests with a unified voice.

The General Assembly scheduled to be held in Sri Lanka will in cluuc Committee meetings, the
General Assembly, a music festival concluding with an excursion. An estimated number of
delegates between 300 350 representing the top management of High-Profile Media Netwoiks

such a5 the BECF NHK and the Austr alian Broadcasting Corporation are expected to participate at
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e much 88 ‘,‘1“(&"‘1‘“) cince Media sialwaris from B30, ABC aind NHK are

scheduled 0 participate at this event . Welcoming them with our hospitality fmd will encourage

the nterna Llomﬂ Media to focus on th e destination with its latest ‘nternational achievement as the
ol

1.

world’s best island destination for 2026. Therefore hosting hu occasion will be a benefit to S
T anka in many ways such as:

o Promoting Sri Lanka as a top travel destination for travellers who wish 1o seel variety
and adventure.

s Having the opportunity of promoting Sti Lank a through Top Media channels, Newspaper
agencies and social media channels across the \\/orld

o Encouraging more Tourist arrivals anc d travellers to add Sri Lanka as a must visit
destination in their Bucket List.

o Also promoting Sri Lanka which has the capability of holding MICE events of any
capacity.

o Highlighting t the importance of the destination by showing the tourists jconic tourist

Quiput:
Cirowtl in travel inquiries. website raffic, and ent

samen: fiom key source markess.

> Making connections with top media oificials from the respective Med {ia channels. and
conrdinate with them in the long ram. ’

o Arranging Media FAM Tours in Sri Lanka, visit 1con1c tourist attractions, and enabling
them to showease Sti Lanka as a top i avel destination across the world.

<

Giving them a glimpse of &ri Lankas L'mqucm s and easy accessibility, various trave

gpportunities, the Locel cuisine an d Handicrafis, io be shown across the worl

o  Get the respective media channels to broadeast or telecast Sii Lanka in their tra vel series
OT Programs.

o Arrange MICE events, and also have an opportunity to meet TIndustrial counterparts.

o Encouraging more tourists to visit Sri Lanka and highlighting it as a top travel destination.

» Wighlighting Sri Lanka To ourisms Promotionzl efforts in promoting the destination.
o (etting the best Media D o‘:f ity across the world for Sei Lanka throngh these channels.

o Giving a positive impression about Sri Lanka to the mr‘ticipants.

o Since the last day of the General Asst embly and the music {estival is going to be telecast
I

worldwide, telecasting a Sti Lanka Tourism Vld(in will give the privilege and recognition
for the destination to be promoed worldwide.
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Sri Lanka Tourism Promotion Burcau (SLTPB) will gain a significant global promotional
oppoctunity by showcasing 5ri Lanka as 2 world-class travel destination to influential
niernational media representatives and global audiences.”
broadcasteis, d

-

hrough the participation of leading
igital media platforms, and international medsa organizations, SLTPR will gain
valuable international cxposure, enhance destination brand recognition, and create
opportunities for Sri Lanka to be featured in future travel programmes, documentaries, news
coverage, and digital campaigns.

The event will strengthen Sri Lanka’s global tourism image by highlighting the country’s
unique attractions, cultural heritage, wildlife, adventure experiences, authentic cuisine, and
renowned hospitality. Through media famili arization tours and delegate experiences,
international media personnel will gain firsthand exposure (o Sri Lanka, encouraging positive
storytelling and creating long-term media partnerships that can support continuous destination
promotion.

Furthermore, hosting this prestigious international event wiil position Sri Lanka as a capablg,
and competitive MICE destination in Asia by demonstrating its ability to successfully organize
large-scale global conferences and events. The event will contribute to attracting future
international meetings, conferences, and corporate events while generating economic benefits
for the tourism industry through increased demand for hotels, transportation, local businesses,
and tourism service providers.

Overall, the ABU General Assembly will create ¢ 1 lasting promotional impact for Sri Lanka

Tourism by increasing global awareness, sirengthening international media relationships,
improving destination competitiveness, encouraging future tourist arrivals, and establishing
Sri Lanka as a preferred travel destination and international event hub. The Media value created
by this occasion will be worth more than 200 million, considering the large number of Media
Channels, News agencies and the top management such as CEO’s, Editor in- chief’s, Managing
Directors, ete. of these International Media Institutions who will be attending. There will be a
greater possibility of Sri Lanka being seen through thcn eyes and promote the destmatlon as a

1

e a1 L sorlad
slobal tourism b, Apart from that, 7t will be highlighted as a trusted investm t and
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technologically capable location. In addition, a center for media innovation, hub for regional
dialogue, hub for cultural exchange and a gateway o the Indian ocean

1is proposal is relevant o Foreign Tyade Fair/ Bxhibidon/ Other Event — N/A
11. Risk Assessment (3f relevant) ~N/A

Performancs Risk:
Inability to reach the targeted KPUs such as Media reach, Media coverage in priority markets
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Upcl(monal risk refers to risks arising from internal processes systems, pe ole and execution
failures that may affect the effective implemente tation of the PR contract.
. Resources Consi
ioned as per the Promosal
Serial Deseription Ammount (LXK
No

j P&B

General Assembly & Associated Meeting — Day 1 te 4 Venue

Excursion Tour — Day 5 - 03 4 November 2026

- -~ ; : PRI, YR

C General Assernbly & Associated Meetings - Day 110 4 24,685,254

. i

i Production _ |

z ~ 1 cen |

D Contingency -~ 3% 2,514,553

|

e e c Ny i

| TOTAL CO31 86,352.3298 ¢

| |

% Government Taxes - SSCL 2.3% + VAT 18% 8.270.890 |

"TOTAL COST INCLY OF TAYES | 104,603,876

- 1 i R |
(2.1 Align with budget frame work and following table shonld be used

Approved
budget
(Rs. -Mn)

Expenditure
30.06.2026
(Rs. -Mn)

Required expenditure 5 Balance up
for the proposed
activity (Rs. -Min)

i 30.06.2026

(Rs. -Mn)

sonsorship for MTV Channel {Pvi)
Ltd to host the Asian Broadcasting
Union ( ABU) General Assembly
and associated meetings, Music

| festival and Excursion in Sti Lanka.
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2 1f this proposal is relevant to the amendment for the Budget.

Projed Name A ppréved Available balance | Amount req\.liréd {o be | Balance after the
e Up to (Rs.) Min ransferred (Rs.) Mn transfer (Ks.)
Budget (Rs.) | .
Mn

Promotion of

Destination

through Channels ,

Coinciding with 350,000,000 - 104, 603,876 245.396,124

International

activities through
TV Advertising
(International).

Y

he proeurement Decisions obtained or going fo be obtained {(if velevanty: N/A -

W
t==dd
g
o
[
o3
o
=
[#2]
]
ey
e
et

14, Management Responsibilities

Primary Responsibility Overall responsibility
Name Sureshni Ellepola Pilapitiya D.M.S.A Niroshana
Designation | Assistant Director -PR Managing Director
Signature

15. Decisions of the board are sought:

15.1 Approval is sought to transfer the budget from Advertising under the Line Item -
promotion of Destination through Channels Coinciding with International Activities
through TV Advertising (International) to the Local Media budget 2026 — Local Media

' FAMS/Media Gatherings to provide a sponsorship to MTV Channel (Pvt) Ltd. for
hosting the Asian Broadcasting Union (ABU) General Assembly, Associated
Meetings, Music Festival and Excursion for Rs. 104,603,876.

152  To obtain Cabinet Ministers” Approval for the sponsorship of Rs 104,603,876 to MTV
Channel (Pvt) Lid, to host the Asian Broadeasting Union (ABU) General Assembly.
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To make

payinent to M1V Channel (Pvi) Lid., as per the Toliowing scheauie:

i

T 5 2 ~
Paymer

K £
pate

2026

[ Payment On or before 30"
) Septernber 202¢
IFinal payment | Before 15" November 40% 41,

* Final payment will be released after obtaining the official acknowledgement letter
from the Asia Pacific Broadcasting Union confirming the successful completion of the
event together with supporting event photographs.

tnres:

Name

Designation

Prepared By:

Sureshni Ellepola
Pilapitiya

Assistant Director-PR

Endorsed By:

Thareendri Ranaweera

Assistant Divector -
Brand
Communication

Checked By:

Anjula Prematilake

Director Finance

Recommended By:

D.M.S.A Niroshana

Managing Director

Presented By:

Buddika Hewawasam

Chaitrman

and Tourism

A -0 £
Annex: 01 —
Y A 3]
AENeR: UL -

Amnpex:

LREIARO N

Proposal from MTV Channel (Pvt) Ltd.

—  E-mail agreement for budget transaction.
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Letter from Hon. Minister of Foreign Affaurs, Foreign Employment




{Draft Board Minuie)

SR LANKA TOURISM PROMOTION BUREAU

THE BOARD SECRETARIAT

Awex. I

MINUTES OF THE 0257 SPECIAL BOARD MEETING OF MEMBERS OF THE BOARD OF 5RI LANKA TOURIBM
PROMIOTION BUREAU (SLTPB) FOR THE YEAR 2026 HELD ON 11™ AUGUST 1.15 P.ivi. THROUGH VIRTUAL

PLATFORIM.

NAME OF THE PROPOSAL

P2

BOARD PAPER NO

BOARD DECISION NO

SUBMITTED BY

SPONSORSHIP FOR MTY (PVT) LVD, TO HOST

63" ASIAN

BROADCASTING UNION {ABU) GENERAL ASSEMBLY AND ASSOCIATED
MEETINGS , MUSIC FESTIVAL AND EXCURSION IN SRI LANIA,

1 2026/07/23

: SBMI(01)/01/2026

. M5, SURESHMI ELLEPOLA PILAPITIVA ~ ASSISTANT DIRECTOR / PUBLIC
RELATIONS

APPROVAL WAS SOUGHT TO

.

01. Approvalis sought to transfer the budget from Advertising under the

Line Item Promotion of Destination through Channels Coinciding with
International Activities through TV Advertising (International) to the
Local Media budget 2026 - Local Media FAMS/Media Gatherings to
provide a sponsorship to MTV Channel (Pvt) Ltd., for hosting the

Asian Broadcasting Union (ABU) General Assembly, Associated
Meetings, Music Festival and Excursion for Rs. 104,603,876.

02. To obtain Cabinet Ministers' Approval for the sponsorship of Rs
104,603,876 to MTV Channel (Pvt) Ltd, to host the Asian Broadcasting
Union (ABU) General Assembly. .

03. To make payment to MTV Channel (Pvt) Ltd., as per the following

schedule:
B Payment Date Percentage Amount LKR + VAT |
of the total
“Ist Payment | On or before 307 60% 62,762,326
' Septermber 2026
Final payment | Before 15" 40% 41,841,550
‘Novermber 2026

Final

payment will be

released  arier

pbiaining the oificial

i

RS DY (U [ e SR Pt S T P o eV To Fat- ST I B o Pk Ratie
acknowigtgameint 1eliel ol wag ~Msid facitic Broadcasing union



{(Drafy Board Minuie)

confirming the successful completion of the event together with
supporting event photographs. '

APPROVAL WAS GIVEN TD
The Board Paper submitted Ms. Sureshni Ellepola Pilapitiya — Assistant
Director / Public Relations Was tabled and discussed.

Upon perusing the contents of the Board paper, the Board approval was
granted subject to following of the government procurement guidelines
in the needed areas;

01. To transfer the budget from Advertising under the Line Item -
Promotions of Destinations through Channels coinciding with
International Activities through TV Advertising (International) to the
Local Media budget 2026 - Local Media FAMS / Media Gatherings to
provide a sponsorship to MTV Channel (Pvt) Ltd for hosting the
Asian Broadcasting Union (ABU) General Assembly, Associated
Meetings, Music Festival and Excursions for Rs. 104,603,876.00

02. To obtain the Cabinet approval for the sponsorship of Rs.
104,603,876.00 to MTV Channel (Pvt) Ltd to host the Asian
Broadcasting Union (ABU) General Assembly.

03. To make the payment to MTV Channel (Pvt) Ltd as per the following

_schedule
Payment | Date Percentage of | Arnount LKR +
the total VAT
1st On or before 30th 60% 62,762,326.00
payment | September 2026
Final Before 17th 40% 41,841,550.00
payment | November 2026

04. Final payment to be released after obtaining the official
acknowledgement letter fror the Asia Pacific Broadcasting Union
confirming the successful completion of the event together with
supporting event photographs.

05. The Board lengthy discussed the proposal and it was agreed 1o

. proceed with the proposal following the recommendation of the
Board,

I, The Boayd is of the view that a tangible outcome should be

supnoried by a detailed plan from the organizers, including

At [ 3 " o Loy oy oy oy vy 3 € ‘e
the  wroposad dowr Rinerary,  hiotel  arrangamanis,

oromotional opporiunities, and other relevant logistical

DFrANGVMLNs.



(Drafi Board Minute)

N Furtner, as per ithe suggestion of the Treasury Member, it

j =9

was decided to obtain the observations of the Public Finance
Department prior 1o submitting the Mernorangdum to the

Cabinet of Ministers
e N /j,
= (1 Q A
I w_‘_,.,.,————‘;r‘-“—?ﬂﬂ- - (1 “—
; APPROVED BY

PREPARED BY -
{SECRETARY TO THE BOARD) {CHAIRMAN)



PROPOSAL ON FINANICAL BUDGET FOR 63RD ABU GENERAL ASSEMBLY
& ASSOCIATED MEETINGS AT COLOMBO SRI LANKA Avm}& (Lz,,
DATE: 30TH OCTOBER 2026 TO 03RD NOVEMBER 2026
VENUE: CINNAMON LIFE - CITY OF DREAMS & STEIN STUDIOS
Participants: 350 - 400 delegates representing leading media organisations of 50 Asia Pacific
Countries
SERIAL Description Amount {(LKR)
NO

A General Assembly & Associated Meetings - Day 1 to 4 46,542,180
Venue / F&B

Al Day 01 - 30th October 2026‘- Technical Committee Meetings 9,407,370

A2 Day 02 - 31st October 2026 - Technical Committee Meetings : 11,423,220

A3 Day 03 - 01st November 2026 - General Assembly | 15,589,370

A4 Day 04 - 02nd November 2026 - General Assembly II 5,913,220

AS Day 91 - Day 04 - Transport - Airport Pick & Drop of Delggates / Shuttle 4,209,000
Services / VIP Transport etc. :

B Excursion Tour - Day 5 - 03rd November 2026 12,618,000

B.1 Venue & Transport ' o . ) © 7,648,000

B2  |Recreation : = . 4,970,000

C General .Assembly & Associated Meetings - Day 1 to 4 24,658,254
Production

ca Facility requirements’ s ‘ S 79,949,261

c2 Ceremonial performahces N : ‘ ) 3,100,0100

c3 Food + L"o‘gi'sticsf Production Crew _ . 6,685,493

Cc4 Stationary ' ‘ o : 1 4,923,500
Contingency - 3% ' 2,514,553
TOTAL COST 86,332,987
Government Taxes - SSCL 2.5% + VAT 18% 18,270,890
TOTAL COST INCLUSIVE OF TAXES 104,603,876

Note

- Costs have been estimated using current market rates and may subjected to change based on prevailing market
conditions at the time of the event.

- A contingency provision of 3% has been incorporated into the total budget to provide for unforeseen expenses that
may occur due to volatile economic and market conditions, since the event is scheduled to take place in next four months
time from now.

Payment Terms
- 60% advance of the total cost with taxes which is Rs. 62,762,326/~ is requested on or before 30th September 2026 to
meet the pre-event preparation expenses

- Balance 40% of the total cost with taxes which is Rs. 41,841,550- is requested on or before 15th November 2026 to
complete the post-event payment settlements

- An official acknowledgement letter from the Asia Pacific Broadcasting Union confirming the successful completion
of the event, together with supporting event photographs, will be provided.

- Cheques should be drawn in favour of "MTV Channel (Pvt] Ltd" crossed "Account Payee” Only



MEETINGS AT COLOMBO SRI LANKA

DATE: 30TH OCTOBER 2026 TO 03RD NOVEMBER 2026

VENUE: CINNAMON LIFE - CITY OF DREAMS & STEIN STUDIOS

PROPOSAL ON FINANICAL BUDGET FOR 63RD ABU GENERAL ASSEMBLY & ASSOCIATED

Participants: 350 - 400 delegates representing leading media organisations of 50 Asia Pacific Countries

SERIAL Description No of Pax | PerPerson Amount (LKR)
NO Rate
General Assembly & Associated Meetings - Day 1 to 4 -
A 46,542,180
Venue / F&B
Al Day 01 - 30th October 2026 - Technical Committee Meetings 9,407,370
- Technical Committee Meeting at Forum A &B - 150 Pax
350 16,127 5,644,450
- Programme Committee Meeting at Forum A &B - 150 Pax
- Sports Committee Meeting at Studio A - 30 Pax
- Planning & Strategy Committee Meeting at Studio A - 30 Pax - 2,687,800
- Sports Group Conference at Studio C&D - 100 Pax
- Meeting of the Presidency at VIP Board Room - 6 - 8 pax - 1,075,120
A2 Day 02 - 31st October 2026 - Technical Committee Meetings 11,423,220
- Technical Committee Meeting at Forum A &B - 150 Pax
- Programme Committee Meeting at Forum A &B - 100 Pax 350 16,127 5,644,450
- Broadcasting for All forum at Studio A, B - 100 Pax
- Sports Group Conference at Studio C&D - 100 Pax - 2,687,800
- Administrative Council at Celestine- 40 Pax - 2,015,850
- Secretary Rooms at Board rooms - 1,075,120
A3 Day 03 - 01st November 2026 - GenexalAssemb]yl 15,589,370
- General Assembly Official Opening at Lumina- 350 pax 350 16,127 » 5,644,450
- ABU Prizes Gala at Lumina- Sit down Dinner- 350 Pax 300 29,566 8,869,800
- Secretary Rooms at Board rooms - 1,075,120
A4 Day 04 - 02nd November 2026 - General A;sembly I 59 13;220
- General Assembly S‘upebr Pénel Session at Lumina- 150 Pax 150 ' 16,127 2,419,050
- General Assembly 2nd Plenary Session at Lumina- 150 Pax 150 16,127 2,419,050
- Secretary Rooms at Board rooms - 1,075,120
AS ?;i,?;;??;;?i;;r;;ﬁli: Airport Piclk & Drop-of Delegates /.Shuttle 4,209,000
- VIP Transport for 5 Days- 5 cars 25 68,000 1,700,000
L[S];zi;jeljéxggl;i?‘-dC;;iaOrzo;al;;wslde to Cinnamon Life- 4 Days- 100 Pax (02 a 59,000 472,000
- Shuttle Services- Cinnamon Life to Stein Studios- 350 Pax (07 Luxury Buses) 7 54,000 378,000
- Airport Transfers Pick and Drop- 30 Pax 60 27,650 1,659,000
B Excursion Tour - Day 5 - 03rd November 2026 12,618,000
B1 . [Venue&Transport 7,648,000
‘ Cmnamon B.;ntota - Lunch / Evcmng Snacks 350 pax » , '35-0 2‘0,600 » 7,606,660
Transport - Colombo - Galle - Bentota - Colombo- 6 Nos: Buses- 300 Pax 6 108,000 648,000
B2 |Recreation ’ 4,970,000
» Cmnamon Bentota Water Sports Charges 350 pax 350 10,.(‘)’06” 3, 500 000
Galle Black Fort / Museaum Charges - 350 pax 350 4,200 1,470,000




PROPOSAL ON FINANICAL BUDGET FOR 63RD ABU GENERAL ASSEMBLY & ASSOCIATED
MEETINGS AT COLOMBO SRI LANKA

DATE: 30TH OCTOBER 2026 TO 03RD NOVEMBER 2026
VENUE: CINNAMON LIFE - CITY OF DREAMS & STEIN STUDIOS

Participants: 350 - 400 delegates representing leading media organisations of 50 Asia Pacific Countries

C General .Assembly & Associated Meetings - Day 1 to 4 - 24,658,254
Production

C.1 Facility requirements ‘ 9,949,261
Production Department 194,957
Set Properties - Main Stage Setup / Entrance Pandol 3,377,780
Camera Equipment - Hiring 467,420
Makeup Materials with Makeup Artists 30,366
Video Wall & Kios TV - Hiring 1,029,801
Audo equipments with PA system - Hiring 787,788
Light Package - Hiring 864,418
Studio, Video wall and Elecricity 1,343,000
O[; Equipment with man power 973,368
Server Media Management 34,988
Post Production 439,375
Entrance Pandol - Song Festival 300,000
License fees 20,000
Ambulance 86,000

Cc.z2 Ceremonial performances : ) 1 L 3,100,000
Payment for Artists / Performers - Day 3 & 4 - 06 Performances 3,100,000

c3  |r&B/Logistics : s ‘ : - | - 6685493
ABU Song festival - Day 4 - Welcome Cocktail with Dinner Buffet - 350 pax 5,020,000
Food & beverages - Production Crew 835,250
Transportation . 830,243

C.4 Others : ‘ v oo A o 4,923,500
Welcome Pack for Guests - Gifts / Docket / Pen/Note Books/ ID cards/Brochures 4,000,000
Awards - ABU Prize Gala - 25 pax / ABU Song Festival - 10 pax 775,000
T-shirts and Badge 127,500
Stationeries . 21,000
Contingency - 3% ' 2,514,553
TOTAL COST 86,332,987
Government Taxes - SSCL 2.5% + VAT 18% 18,270,890
TOTAL COST INCLUSIVE OF TAXES ‘ 104,603,876

Payment Terms

- 60% advance of the total cost with taxes which is Rs. 62,762,326/~ is requested on or before 30th September 2026 to meet the pre-
event preparation expenses ,

- Balance 40% of the total cost with taxes which is Rs. 41,641,550- is requested on or before 15th November 2026 to complete the
post-event payment settlements

- An official acknowledgement letter from the Asia Pacific Broadcasting Union confirming the successful completion of the event,
together with supporting event photographs, will be provided.

- Cheques should be drawn in favour of "MTV Channel (Pvt) Ltd" crossed "Account Payee" Only



30 June 2026

The Honourable Minister Vijitha Herath
The Minister of Foreign Affairs

Democratic Socialist Republic of Sri l.anka
Colombo, Sri Lanka

Honourable Minister,

63RD GENERAL ASSEMBLY OF THE ASIA PACIFIC BROADCASTING UNION (ABU) IN SRI
LANKA, 30 OCTOBER TO 3 NOVEMBER 2026

We would like to bring to your kind attention that the 63" General Assembly and Associated Meetings of
the Asia-Pacific Broadcasting Union (ABU) to be held in Colombo, Sri Lanka, from 30 October to 3
Novernber 2026, hosted by MTV Sri Lanka.

The ABU General Assembly is the Union's largest and most important annual gathering, bringing together
senior representatives of member organisations, broadcasters, media leaders, industry partners, and
stakeholders from across the Asia-Pacific region and beyond. The 63™ General Assembly and Associated
Meetings will serve as a major platform for high-level discussions, strategic decision-making, networking,
knowledge-sharing, and cooperation on key issues shaping the future of media and broadcasting.

The event will be held under the theme “Media for Peace and MHumanily: Truth, Trusi, and
Transformation,” highlighting the vital role of media in promoting peace, strengthening public trust,
supporting truth-based journalism, and responding to the challenges of a rapidly changing global media
landscape.

Media professionals, senior executives, representatives of broadcasting organisations, industry partners,
and stakeholders from approximately 50 countries are expected to participate in the 63 ABU General
Assembly and Associated Meetings, reflecting the scale, diversity, and regional significance of this major
ABU event. The official website of the 63 ABU GA is scheduled to be launched by 15 July 2026.

As the largest annual gathering of broadcasters and media professionais in the Asia-Pacific region, the
ABU General Assembly serves as an important platform for high-level dialogue, sirategic decision-
making, professional exchange, networking, and regional cooperation. It brings together the Union’s
members and partners to discuss key issues shaping the future of broadcasting and media, while
strengthening collaboration across countries, cultures, and institutions.

The 2026 General Assembly will be hosted in Sri Lanka by MTV Channel (Private) Limited, a member of
the Administrative Council, the governing body of the Asia-Pacific Broadcasting Union. MTV Channel
(Private) Limited was selected and approved by the Administrative Council in 2024 to host this high-level
event, recognising its capacity to support and deliver an international gathering of this scale and
importance,

The hosting of the 63 ABU General Assembly in Sri Lanka will provide an important opportunity to
showcase the country's hospitality, media landscape, cultural heritage, and role as a dynamic destination
for regional and international cooperation. We are deeply honoured by the opportunity to convene this
Assembly on Sri Lankan soil and Jook forward to the warmth and hospitality for which Sri Lanka is so
rightly renowned.




We respectfully request the continued support and goodwill of you and your Ministries in facilitating the
successful organisation and execution of this distinguished event.

Yours faitihfully,

Ahmed Nadeem
Secretary — General
Asia-Pacific Broadcasting Union

Cc: Mr Buddhika Hewawasam
Chairman, Sri Lanka Tourism Board

LINGTY i L.



Annex

Eatimated Media & Fromational Value from Sponsarship of the 63rd ABU General

Assemnbly & Associated Meetings

30 October -3 November 2026 | Colombo, Sri Lanka

The 63rd Asia-Pacific Broadcasting Union (ABU) General Assembly and Associated
Meetings, hosted in Colombo, Sri Lanka, presents an exceptional opportunity to position the
country as a leading tourism, investment and MICE destination across the Asia-Pacific
region. As the largest annual gathering of broadcasters in the region, the event will bring
together over 350-400 senior delegates representing more than 200 public and private
media organisations from over 50 countries, including some of the world's most influentiat
broadcasters such as NHK (Japan), KBS (Republic of Korea), ABC Australia, CCTV (China),
Doordarshan (India), RTM (Malaysia), Rai Italia ((taly), TVRI (Indonesia) and many others.

Unlike traditional tourism campaigns, the exposure generated through the ABU General”
Assembly is amplified through the delegates themselves media executives, editors,
journalists and content creators who influence millions of viewers across television, digital,
radio and online platforms. The event therefore offers Sri Lanka an unparalleled opportunity
to showcase its tourism offerings, hospitality, culture, infrastructure and investment
potential to a highly influential international audience.

Media and Promotional Benefits for the § Estimated
edia and Promotionat Benefits for the Sponsor
P Value (LKR)
Tangible Promotional Benefits
Sri Lanka Tourism branding and logo across all event promotional 25 Million
il
materials, publications, digital platforms and event collateral
Sri Lanka Tourism promotionalvideo showcased throughout the five-day & Millioh
5 Mi

event
Dedicated Sri Lanka Tourism promotional kiosk throughout the event 5 Million
Tourism promotional gifts and destination branding for all delegates (350~ & Million

illio
400 participants)
Subtotal ~ Tangible Benefils 40 Million




Estirnated

Value (LIKR)

<

Mediz and Prormotional Benefits for the Sponsor

Glabal Branding & Sirategic Value

International media exposure positioning Sri Lanka as a premier MICE
destination through over 200 media organisations in more than 5030 Million
countries

Launch platform for Sri Lanka Tourism's international digital campaign, 05 Mill
. . , y illion
including an official presentation by the Ministry of Tourism/SLTPB

Global destination branding showcasing Sri Lanka as a peaceful, diverse
and premium travel destination through pre-event, event and post-event||50 Million
campaigns

Public relations value generated by hosting senior executives and
influential media organisations including NHK, KBS, ABC and other)30 Million
leading broadcasters

Positioning Sri Lanka as a modern, accessible and world-class tourism
destination capable of attracting high-value travellers and future 50 Million
international events

Sponsorship of the ABU TV SongFestival, providing live regional broadcaé? _
exposure and positioning Sri Lanka as a cultural and entertainment|[25 Million
destination

Subtotal - Slobal Branding Benefits 210 Million

Total estimated Promaotional Value 250 Million




Globat Branding & Strategic Media Value - Estimated Value: LKR 210 Millior

2,

w

Hosting the ABU General Assembly provides Sri Lanka with a rare opportunity to
position itself as a world-class Meetings, incentives, Canferences and Exhibitions
(MICE) destination. Through the participation of broadcasters from more than 50
countries and 200 media organisations, Sri Lanka will receive significant international
exposure as a destination capable of hosting large-scale global events with modern
infrastructure, premium hospitality and seamless connectivity. The international
publicity generated through news reports, digital coverage, television broadcasts and
social media engagementis conservatively valued at estimated LKR 30 mitlion.

The event also provides the ideal platform to launch or strengthen Sri Lanka Tourism's
international digital marketing campaign. Through dedicated presentation
opportunities by the Ministry of Tourism or the Sri Lanka Tourism Promotion Bureau
during the General Assembly, Sri Lanka candirectly engage with global media leaders
while introducing new tourism initiatives, destination campaigns and investment
opportunities. This strategic communication platformas Phase 1 of the Digital
Campaign, is estimated to generate avalue of estimated LKR 25 miitlion.

The promotional campaign surrounding the General Assembly extends well beyond
the conference itself. Through coordinated pre-event publicity, on-site coverage and
post-event storytelling, Sri Lanka will be showcased as a peaceful, safe, culturally
rich and diverse destination offering exceptional experiences across leisure,
adventure, wellness, heritage and luxury tourtsm. Destination'promotion will be
integrated into conference publications, digital content, audiovisual presentations,
cultural experiences, creating an estimated promotional value of estimated LKR 50
million.

The presence of internationally recognised media organisations such as NHK, KBS,

ABC Australia and numerous leading broadcasters provides significant public

relations opportunities. Senior executives and media professionals will experience
Sri Lanka first-hand, visit key tourism destinations and interact with government
officials and industry leaders. Their experienges have the potential to generate
authentic international media coverage and future editorial content that cannot be
replicated through conventional advertising campaigns. This strategic public
relations value is estimated at LKR 30 miltion.



vaneible Fromotional Benefits ~ Estiniated Value: LI 40 Mittion
o

As the official partner, the Sri Lanka Tourism Promotion Bureau will receive
comprehensive branding across all official event communications, including printed
publications, delegate handbooks, conference signage, digital platforms, social
media campaigns, promotional videos, registration materials, event website and
official publications. These materials will he distributed. and viewed by senior
decision-makers from over 200 media institutions, ensuring sustained visibility
before, during and after the conference. This branding exposure alone is estimated at

LKR 25 miltion.

Throughout the five-day event, professionally produced Sri Lanka Tourism
promotional videos will be screened hefore keynote sessions, during plenary
meetings, networking events and ceremonial functions. These repeated visual
presentations will reinforce Sri Lanka's tourism identity, highlighting its diverse
attractions, cultural heritage, wildlife, beaches, wellness tourism and luxury
hospitality to an influential international audience. The estimated promotional value
of this activation is estimated at LKR 5 million.

A dedicated Sri Lanka Tourfsm promotional kiosk located within the conference
venue will provide delegates with direct access to destination information, travel
itineraries, tourism publications, promotional videos and opportunities to engage
with tourism representatives. The kiosk will serve as a central platform to promote
leisure travel, destination experiences and future visits to Sri Lanka. This activation
carries an estimated vatue of estimated LKR 5 mittion.

Each delegate will also receive specially curated Sri Lanka Tourism promotional gifts
and destination collateral, showcasing Sri Lankan craftsmanship, culture and
tourism experiences. These branded gifts will create a lasting impression among
approximately 350-400 international participants and further reinforce destination
recall long after the event concludes. This henefit is valued at estimated LKR 5
mittion.
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Furthermore, the Generai Assembly enables Sri Lanka to strengthen its global value
proposition as a modern, accessible and premium destination. Beyond promoting
tourism, the event reinforces confidence in Sri Lanka as a country capable of hosting
major international conferences and attracti ng high-value travellers, investors and
husiness events. This enhanced international positioning supports the country's
long-term tourism strategy of attracting higher-spending visitors while expanding its
presence within the regional and global MICE market. The long-term brand value
generated through this positioning is estimated at LKR 50 mittion.

6. In addition, sponsorship of the ABU TV Song Festival, which forms part of the
associated meetings, offers Sri Lanka immediate regional entertainment exposure
through live broadcast and digital distribution across participating member
countries. The festival provides a unique opportunity to showcase SriLanka's creative
industries, music, culture and entertainment sector while positioning the country as
an emerging regional hub for international entertainment and cultural events. This
exposure is estimated at LKR 28 mitlion.

Conclusion

The sponsorship of the 63rd ABU General Assembly and Associated Meetings represents far
more than a conference partnership it is a strategic national branding opportunity. The event
provides Sri Lanka with sustained international exposure from the official announcement of
the General Assembly through to post-event global media coverage. By leveraging the
influence of more than 200 media organisations across over 50 countries, Sti Lanka will
significantly strengthen its global tourism brand, enhance its reputation as a premier MICE
destination, and position itself as a safe, modern and vibrant destination for leisure travel,
investment and future international events. The estimated cumulative promotional and
media value generated through this partnership is approximately LKR 250 million,
representing an exceptional return on investment for the Sri Lanka Tourism Promotion
Bureau.

Note: The estimated promotional and media values presented in this brief have been
calibrated using internationally recognised media valuation methodologies and global
standard pricing indices applicable to sponsorship, brand visibility, media exposure, event
marketing, public relations and destination branding.



